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ABSTRACT
This paper examines the information behavior of Generation Z (Gen Z) students in accessing and evaluating online scholarly resources. As digital natives, Gen Z students exhibit a strong preference for digital, instantaneous, and interactive information sources, including social media, open-access platforms, and AI-driven content. While they demonstrate proficiency in navigating digital tools, their capacity to critically evaluate the credibility, reliability, and quality of online information remains significantly limited. The paper reviews existing literature on Gen Z's information-seeking patterns, highlighting their reliance on social media platforms such as YouTube, Instagram, and Twitter for both academic and non-academic purposes, as well as their increasing engagement with AI-generated content and algorithmic personalisation. Studies indicate low engagement with traditional and electronic library services among Gen Z students, attributed to factors such as inadequate ICT infrastructure, lack of awareness, and a preference for instantly accessible, multimedia-rich content. The review further identifies challenges in accessing and evaluating online scholarly resources, including information overload, difficulty in verifying source credibility, and underdeveloped information literacy skills. The paper underscores the urgent need for academic libraries and educational institutions to adapt by redesigning information literacy programmes, integrating digital tools, and creating user-centred, technology-enhanced learning environments that align with the evolving needs of Gen Z. Such adaptations are essential to equip Gen Z students with the critical evaluation skills necessary to navigate both traditional and digital scholarly resources effectively and to support their academic success.
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INTRODUCTION
Understanding how information may influence behaviour is more crucial than ever in the information era. Given the continual exposure to media on the internet by members of Generation Z, it is imperative to emphasise the importance of fostering the access and evaluation of scholarly knowledge in order to promote the creation of educated viewpoints on the complexity of the global environment.
The first generation to have widespread early access to the Internet was Generation Z. This generation's communication, education and academic information behaviour have all been greatly impacted by technology. In ten years, the majority of researchers will be primarily digital natives, as the next generation of scholars is already being prepared. Users of information are faced with a deluge of data from various sources, making it challenging to confirm their veracity. However, because information overload can have negative effects, younger one which is the students have an even greater need to be able to discern what is pertinent for both educational and recreational objectives (Yan, Sha, Yan, & Shang, 2015). The first generation to have widespread early access to the Internet was Generation Z. This generation's communication, education, and academic information behaviour have all been greatly impacted by technology. In ten years, the majority of researchers will be primarily digital natives, as the next generation of scholars is already being prepared.
Rapid information availability, interactive learning, and a propensity for digital convenience are characteristics of Generation Z. The digital revolution has influenced the learning choices, information-seeking practices and library service engagement of Generation Z, which is often described as people born between the mid-to-late 1990s and the early 2010s. In order to remain relevant to this age, traditional information services now confront both new opportunities and challenges as a result of digital access to information. The emergence of the digital age has fundamentally changed how people access, use, and value information.
For academic and research objectives, Generation Z interacts both in person and virtually. The efficient use of e-books, e-journals, digital repositories, and other information tools that support students' academic performance is part of the access to and assessment of scholarly information resources. But Gen Z has distinct traits that influence how they interact with academic information resources, such as a predilection for digital platforms, social media-based learning, and instant access to knowledge (Blandi et al., 2022; Jiao et al., 2023). Gen Z's reliance on social media as their main information-seeking tool is a crucial component of how they interact with information resources.
Information behaviour refers to any human behaviour that involves people interacting with information. These activities can take the form of incidental information exposure, in which information is discovered by accident or without any desire to seek it out, or intentional information seeking to satisfy particular needs. Avoiding or refusing to use information is another kind of information behaviour. Jean, Gorham, and Bonsignore (2021), information behaviour encompasses not only actions like needing, trusting, seeking, organising, managing, evaluating, sharing and using information, but also non-actions, such as when someone is in a situation where they do not need information, do not seek it and do not use the information they do find.
Furthermore, we are constantly exposed to a plethora of personalised information in this day and age, which frequently permeates our daily lives without our knowledge. Search engines, social media recommendation systems and virtual assistants, for instance, use AI algorithms to customise material. As the fundamental building blocks of the digital information ecosystem, these algorithms can change in real time to provide consumers with pertinent content according to their preferences and needs (Wang et al., 2026). This alters previously established information activity patterns and has a direct impact on what we view and access. Prior to the AI age, behaviour patterns tended to be more centred on formal and structured sources. More organised and methodical techniques, such looking through library catalogues, speaking with specialists, or examining actual papers, were frequently used in deliberate information searches. Unintentional knowledge discovery was less mechanised and happened on a smaller scale, such as when someone happened to stumble onto a book on a shelf or engage in casual conversation.
With the advent of the Internet and the emergence of new online information forms, Internet resources have grown to be a significant source of information that is used to disseminate information in a variety of formats using Internet technology for the longest period of time possible. Eventually, a wide variety of online resources were created and made accessible, including blogs, websites, newsletters, electronic journals and electronic books, among other formats. Most people who are looking or seeking for information use the Internet to complete their tasks. However, it is quite difficult for any information consumers/users to locate reliable, dependable and authorised online resources to meet their information needs. Even so, users are unaware of the veracity of information disseminated through Internet resources because anyone with computer skills and information technonolgy skills can post any information online, there are no filters between us and the Internet, and information on the Internet is not subject to any standards or benchmarks before being published for public use. However, it is imperative that all users verify and assess the material on the Internet before using it for any reason.
In light of the aforementioned, academic libraries are unquestionably essential to university students' research, education, and knowledge gain. But as digital technology has grown, so too has the variety of knowledge available, especially for students in Generation Z (Gen Z), who have distinct ways of looking for information. For their academic and personal information needs, Gen Z is more likely to use digital platforms, social media and open-access online materials than earlier generations, which mostly relied on physical resources. This change raises questions about how often academic libraries are used and if they are still useful to modern students at Nigerian universities.
CONCEPT OF ACCESSING AND EVALUATING ONLINE SCHOLARLY RESOURCES
Higher education institutions all across the world have been impacted by internet technologies. The newest student generation, known as Generation Z (Gen Z), is also starting using scholarly information resources for social and academic reasons. It is crucial that they access and assess information before they can obtain better information. Since Gen Z is the first generation to have grown up in an Internet-connected environment, digital gadgets are an integral part of their daily lives. Because of this, Gen Z students are already using internet-based tools for informal digital learning outside of traditional classroom settings.
The study by Hahnel, Goldhammer, Kröhne and Naumann (2018) found that specialised users are better at assessing their web resources than less specialised users. Users will benefit from this approach by being able to assess and choose reliable sources that will meet their information demands. The processes for ongoing evaluation reduce the possibility of serious mistakes. Naturally, this necessitates reassessing the goals. Researchers-users will be able to determine whether their work is committed to the purpose of their research and is progressing in the right direction through ongoing review.
Similarly, new research keeps showing that users are either inattentive to information or inefficient at analysing it. The components pertaining to the structure and notion of web information credibility are yet unknown, according to Keshavarz, Esmaeili and Norouzi (2020), who are investigating the information credibility displayed by students when assessing scientific websites. They contend that users' evaluation criteria are unclear and that access to meaningful research necessitates a better understanding of evaluation techniques or, as they correctly point out, a modification of users' information attitudes (Keshavarz, Esmaeili & Norouzi 2020). Gale and Doug's (2020) paper on students' evaluation processes as online information resource users asserts that critical evaluation of online material is essential in the post-truth era. Students nowadays are still having difficulty determining what is true because they are unable to keep up with the rapid expansion of false information. The latter are growing increasingly conscious of the fact that they cannot trust whatever they read and that information from the internet needs to be verified.
Since information spreads quickly, it is necessary to look for trustworthy information sources and pathways, according to Ripoll and Matos (2020). The most important thing is to recognise and counteract false information as it has become essential for survival in the modern cultural landscape. Kim, Sin, and Yoo-lee's (2021), social media use has made evaluation issues worse. The information that is often shared on social media by unidentified people is extremely questionable and supported by evidence. Therefore, the researchers believe that IL training is essential for users.
Shokri, Hassan and Sah Allam (2024). Utilising a quantitative research approach and a structured questionnaire design, we investigated the relationship between new media literacy and moral behaviour in Klang Valley's Generation Z. The data analysis, which included 138 respondents, was done using SPSS. The Klang Valley's Generation Z has a high degree of new media literacy, according to the overall findings. Generation Z in the Klang Valley, there is a strong correlation between moral behaviour and new media literacy. This study's uniqueness is in its dissemination of data regarding Generation Z's awareness of the ongoing immoral content in modern media. With the help of technology, young Malaysians may easily connect to the rest of the world.
Olorunfemi (2021) investigated how Federal University of Technology, Akure undergraduate students used the library and information resources. The study used a survey research approach and collected data using a questionnaire with a 91% return rate. Tables, frequency counts, simple percentages, and the statistical software for social science (SPSS) were used in the descriptive analysis of the replies. The main conclusions were that FUTA undergraduate students use library information resources to stay current on information, study for exams, do research and finish assignments.
Bachynska, Horban, Novalska, Kasian, and Gaisynuik (2024) did a study. Utilising a descriptive and analytical research methodology, the study looks at the wide variety of information resources the library has to offer, such as e-books, digital databases, online journals, and other pertinent items. The results show that these materials provide a strong basis for improving the competencies, knowledge and abilities needed in the field. The study highlights how crucial it is to make use of university libraries' extensive information resources in order to create and carry out successful professional and educational initiatives. By making use of these resources, professionals and educational institutions can stay abreast of the most recent developments in the subject and work toward continual progress.
Habiba and Islam (2022). investigated university faculty members' information habits in order to evaluate the reliability and quality of scholarly information sources. This study sent out an online survey by email invitation. Numerous descriptive statistics as well as parametric and non-parametric tests were used to examine the data. The results of this survey confirm that the majority of participants look for information using Google Scholar and ResearchGate. In addition, the majority of faculty members attempted to locate the information source and used their own expertise in information authentication to verify the accuracy and reliability of the data. Using the different source sources, the statistical test findings also revealed substantial disparities in the demographics of faculty members (gender, age, experience, and area of specialisation). There were no discernible variations in the demographic traits of faculty members when it came to assessing the reliability of the material.
Shokri, Hassan and Sah Allam (2024). worked in the Klang Valley on the topic of new media literacy and how it affects moral behaviour in Generation Z. Structured questionnaire design  was employed for quantitative study among Generation Z in the Klang Valley. The data analysis, which included 138 respondents, was done using SPSS. The Klang Valley's Generation Z has a high degree of new media literacy, according to the overall findings. They went on to say that among Generation Z in the Klang Valley, there is a strong correlation between moral behaviour and new media literacy. This study's uniqueness is in its dissemination of data regarding Generation Z's awareness of the ongoing immoral content in modern media. With the help of technology, young Malaysians may easily connect to the rest of the world. Oyighan, Oladokun, and Okwu (2025). The information demands and seeking behaviours of Gen Z students at Nigerian institutions were studied by 219 undergraduate students from five Nigerian universities participated in the study, which used a cross-sectional descriptive research approach and standardised questionnaires to gather data. Social media platforms, AI-powered tools, and online encyclopedias are emerging as the main information sources for Gen Z students, who prioritise digital skills, employment options, and financial aid information, according to the findings.
Mariyamah and Majidah (2025). Research using Wilson's theory to examine Gen Z's information behaviour in the AI era (case study in Java Island) An online survey was used as the research tool. The research respondents consisted of 260 Gen Zers spread across the island of Java. Respondents came from a variety of demographic backgrounds, including housewives, students, and independent contractors. Given that the majority of respondents (77.5%) selected AI personalisation on social media as the most commonly used AI, the study's findings demonstrate that demographic disparities had no discernible impact on AI usage trends. The results indicate that passive attention (4.05), passive search (3.91), active search (4.04), and continuing search (3.97) are the average values for information behaviour.
 This suggests that Gen Z has a reasonably balanced pattern of information behaviour in the AI era. In addition to participating passively with material that frequently appears by accident through social media algorithms, they actively use search engines to find information when needed. This study demonstrates that Gen Z's information behaviour is more influenced by AI-based digital environment characteristics than by demographic factors.
 INFORMATION BEHAVIOUR OF GENERATION Z STUDENTS
As technology advanced, particularly the internet and social media, Gen Z grew up with it (Sekar, Amira & Duha, 2023). Typically, Gen Z's activities are all connected to the digital realm. (A'yun, 2025). Their personalities and traits may be indirectly impacted by this. The way they engage with information is one instance. The advent of AI-generated content (AIGC), like ChatGPT, has ushered in a new era of AI that is altering people's general information behaviour. Numerous studies have also been done on the information behaviour of Generation Z (Komara & Widjaya, 2024).
The way that Gen Z engages with information has been specifically covered in this research. How they locate, evaluate and apply the data they get from online sources. Nevertheless, only active seeking is the subject of both researches. Actually, passive behaviour is a subset of information behaviour. This way of thinking is consistent with the need to make a clear distinction between passive media consumption, which happens naturally or habitually, and active media consumption, which involves conscious cognitive engagement (Hu & Ou, 2025).
A study on Generation Z's use of social media for information seeking was conducted by Devi et al. (2024). Google Scholar and Portal Garuda are the databases used in this study, which covers the last ten years of publications (2013–2023). A total of 85 items were found during the search. Following the elimination procedure, ten publications in all were examined for the study. They emphasised how Gen Z students now rely heavily on platforms like YouTube, Twitter, and Instagram to obtain both academic and non-academic information. According to the study's findings, Gen Z uses social media to look for information about religion, entertainment, education, and health. While some members of Generation Z verify the information they get on social media, others do not. In a similar vein, Tella, Bode-Obanla and Sulyman (2020) discovered that many students favour audiovisual content over conventional text-based resources when investigating YouTube's use for academic purposes. These results have consequences for academic libraries, which need to incorporate interactive digital materials and multimedia in order to stay current.
Furthermore, research on Gen Z's preferred learning styles shows that this age favours technology-enhanced, collaborative, and individualised learning settings. According to Mellman (2020) and Nandhakumar (2019), Gen Z students prefer technology-enabled self-directed learning. This is further supported by Repanovici, Borcoman, Bejinaru and Babii (2024), who examine Gen Z's information literacy engagement patterns and highlight their preference for interactive, user-friendly, and intuitive resources. When Jiao et al. (2023) looked at Gen Z students' digital health literacy, they discovered that although they are skilled with digital tools, their capacity to critically assess information is still lacking. This research emphasises how important it is to improve information literacy programmes for Gen Z students so they can distinguish between genuine academic sources and dubious digital content. The importance of digital accessibility in library services is further supported by the study by Blandi et al. (2022) on digital information-seeking habits during the COVID-19 pandemic, which emphasises Gen Z's dependence on online sources.
Similarly, research has looked into how Gen Z students view their academic experiences and expectations for the future in general. In a qualitative study on Gen Z university students' perceptions of their futures, Dikeç et al. (2023) discovered that innovation and technology adaptability are important variables affecting their academic engagement. Paul (2021) found that Gen Z students prioritise efficiency, accessibility and digital integration in their academic interactions when analysing generational disparities in campus experiences. According to these viewpoints, libraries need to change from being static knowledge stores to dynamic, user-centred learning environments that incorporate digital technologies.
Dalal, Taylor and Whitfield (2025). College students' attitudes and opinions across generations are taken into consideration while evaluating their information literacy. Millennials and Generation Z were sampled for this exploratory study using data from two surveys that were conducted six years apart in 2014 and 2020. Descriptive and inferential statistics were used to analyse the data across gender, generation, and college grade point average dimensions in relation to information literacy standards. The findings include relationships between students' attitudes and perceptions of information literacy and their grade point average and gender, as well as statistically significant changes in attitudes and perceptions of information literacy between generations.
According to Susilawati, Chakim, Hambali, Islamy, and Rahmaniah (2021). The importance of digital literacy in enhancing Islamic religious instruction for Generation Z. This study is qualitative and combines library research with descriptive analytic methods. The study's findings demonstrate that social media is an effective Islamic religious education tool for the Z-generation. Given that the Z-generation is actually rather accustomed to social media and that their virtual world can occasionally be larger than their real one, using it as a learning tool and for student supervision is the proper move.

CHALLENGES FACING IN ACCESSING AND EVALUATING ONLINE SCHOLARLY RESOURCES 
Information behaviour of Generation Z (Gen Z) students in accessing and evaluating online scholarly resources. As digital natives, Gen Z exhibits a strong preference for digital, immediate and interactive information sources, including social media, open-access platforms, and AI-driven content. While proficient in navigating digital tools, their ability to critically evaluate the credibility and quality of online information remains limited. Studies indicate low engagement with traditional and electronic library services among Gen Z student.
Salubi, Nekhwevha, and Ondari-Okemwa (2018). Facts and fiction regarding Generation Z students' use of library information resources. Both quantitative and qualitative methodologies were used to poll 390 respondents at the University of Fort Hare and Nelson Mandela University. The majority of respondents (82.3%) were between the ages of 18 and 23, and they used the library for two hours a day on average. Wi-Fi is the most popular library resource, whereas e-books and e-journals are used infrequently. Providing Generation Z library patrons with the appropriate information services depends on their demographics and preferred information media. Undergraduate students make up little more than 6% of all electronic database users, according to E-librarian records, with 62.3% of respondents favouring print information sources. Improved comprehension of library patrons'
Okwu, Oladokun, and Oyighan (2025). Gen Z undergraduates' use of and patronage of libraries in Nigerian universities. Undergraduate students from five Nigerian universities were the target of a cross-sectional descriptive study. A standardised questionnaire with a four-point Likert scale was used to gather data, and descriptive statistics were used to examine the replies from 219 students. The results showed minimal library usage, with students preferring social media, e-learning platforms, and digital resources to traditional library services. Institutional repositories and thesis collections were the most commonly visited library resources, but no single resource was used frequently. Limited accessibility, poor ICT infrastructure, and inconvenient library hours were major factors impacting non-use. Students were ardent supporters of digital change, suggesting mobile-friendly library services, AI-driven support, and social media integration.
	Magaji (2020). evaluated the availability, use, and services of information resources in public universities in northeastern Nigeria. Data was gathered using a questionnaire and the survey research design. The majority of respondents stated that their biggest issues were not being able to obtain pertinent information, the delay in receiving the materials they sought, having to pay for alternative materials out of pocket, and the expense of Internet connection. 
	El-Maamiry (2017). Students' information-seeking behaviour: An example from the University of Dubai. The study looked at potential causes and issues with their information-seeking, searching, and retrieval practices in order to meet their demands. As a result, the study concentrated on how students seek information and what obstacles they face when using internet resources to complete assignments. Due to cultural influences, University of Dubai students eventually adopt various search strategies, utilise different terms, and generally spend more time looking for information to meet their needs. It is believed that inadequate information abilities are impeding their ability to conduct efficient information searches.
CONCLUSION
The information behaviour of Generation Z students in accessing and evaluating online scholarly resources reflects the broader transformation brought about by the digital age. As digital natives, Gen Z students demonstrate a clear preference for digital platforms, social media, open-access content, and AI-driven tools, favouring immediacy, interactivity, and multimedia-rich formats over traditional library resources. While they exhibit proficiency in navigating digital environments, their ability to critically evaluate the credibility, reliability, and quality of online information remains a significant concern. This disconnect between technological fluency and critical evaluation skills highlights an urgent need for enhanced information literacy education.
The reviewed literature consistently shows that Gen Z students underutilise formal library services and scholarly databases, often due to poor ICT infrastructure, limited awareness, and a preference for convenience-driven digital sources. Although emerging technologies such as AI and algorithmic personalisation shape their information behaviour encouraging both passive and active engagement these same technologies may also reinforce uncritical consumption of information.
Academic libraries and educational institutions must therefore adapt by redesigning information literacy programmes to address the specific needs and habits of Gen Z. This includes integrating digital tools, promoting critical evaluation skills, and creating user-centred, technology-enhanced learning environments. By bridging the gap between digital access and critical discernment, institutions can better equip Gen Z students to navigate the complex information landscape and succeed in their academic pursuits.
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