


Bhatti, 20 12  ,  several other studies over a decade have shown that students can actively be involved 
in the use of l ibrary via social media Balden, 2008; Griffey, 201  O; Col l ins  and uan-Haase, 2 0 1 2  
and 2 0 1 4 ;  Stvi l  la and Gibradze, 20 17 ;  Howard et al .  2 0 1 8  .  Today, university libraries are fast 
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Social media can be described as any online forum that can allow its users to connect each other, share 
media content, distribute information and build social interaction . It can be an application, website, 
blog, minib log,  or platform 'Steiner, 20 12 ;  Richard, 20 14)  where information can be created and 
disseminated .  Kings 2 0 1 5  averred that social med ia provides organisations the benefit of 
introducing a service and product to customers or users and can increasing promote its 
advertisement. Social med ia helps academic libraries to engage student users and supports the 
provision of services beyond the physical wall boundaries Shafawi and Hassan, 2 0 1 8  .  Flyers and 
websites have been preferred also majority of library users . The limited use of Facebook, YouTube, 
Linkedln ,  and Twitter in academic libraries was also reported by Brooker and Bandyopadhyay, 
2 0 1 7  .  

Syndication , social boo 
mob i le collections and database, podcasts, mobile reference services, IM Instant Messaging), SMS 
short message service , Facebook, Twitter, MySpace, YouTube, W ik is ,  B logg ing, S l ideShare, 

onl ine groups, and Linkedln Aharony, 201  O; Zohoor ian-Fooladi & Abrizah, 2 0 1 3 ;  Alkindi & A l­ 
Suqri,  2 0 1 3  .  Th is paper thus examines the extent of the application or use of soc ia l  media for the 
marketing of products, resources and serv ices offered in University libraries in N igeria .  The 
objectives of th is  study i s  in two folds; firstly to ascertain the availability of social  media networks, 
too ls and sites in the libraries, and second ly, the adoption or extent of use .  

many universi  libraries have not seen the need to adopt the use of socia l  media too ls in the ir 

However, the implementation of social med ia and the use of m o b i l e  communication for service 
delivery are trends that are yet to be fu l l y  embraced by university l ibraries in sub-Saharan Africa 

interfaces and applications in  order to deliver more effective and accessib le services to their clients .  
Un iversity l ibraries are usua l ly seen as the fulcrum of academic activities and centre for research 
and advancement of knowledge both to students, faculty members and researchers. The library 
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- users in the University libraries and it revealed that all requisite services in academic libraries are 
available. The most rendered are reference services = 72, 95% followed by library education 
= 66, 89% while  the least rendered are OPAC notification services N = 8, 1 1  %  and library material 
recommendations = 1 2 ,  1 6%% .  

The research question one was answered in Table 3 which shows the types of services rendered to 
­ 

here . There were a few means used as found from the data co l lected for research question three . The 

l ibraries in Table 4 showed that face to face method is mostly used 27% and the notice board 

Results 
The d istribution of respondents in the sampled universities is  shown in Table 1 .  The gender of 
respondents is presented in Table 2 and it showed that majority of the librarians are females with a 
population of 40 53% and males were 36 4 7% . Insert Table 1 and 2 about here 

Data analysis: Descriptive statistics was employed to interpret data analysed . Data co llected was 
analysed us ing s imp le percentages and frequency counts for the answer research quest ions. A two 
and four po int Likert scale was used in attempting to answer research questions five and six using 
1 . 5  and 2 . 5  as  criterion means respectively .  

Sampling technique: Census sampling techn ique was adopted for the study; therefore the entire 
population was drawn as sample .  Eight 8 universities have been established in the two 2 
samp led states with a total of seventy-seven 77 librarians Table 1 . The questionnaire was the 
research instrument used for data collection and after the questionnaires were fi l led ,  they were 
retrieved immediately from respondents. A total of sevent /-six 76) out of the 77 was duly filled and 
found usable representing 99% response rate. 

Design: The survey research design was adopted since it can be used to collect information from 
both smal l  and large populations .  
Population: The population of the study includes a l l  academic librarians of the un ivers ity l ibraries in 
Edo and Delta states, South-south, Nigeria. The whole population was used as sample because the 
population is sma ll .  The social networking platforms included both online, offline and web-based 
social networking and media platforms. Twenty one social networks were selected randomly and 
examined of their use in University libraries .  

Methodology 

about here 
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Facebook that is only profile are open, thus the low use of it by librarians since much expertise is  
needed to developed a page. Fl ickr is image dissemination platform and can be used to share images 
of new library collection but its limited use in libraries can be related to the stereotyped nature and 
low popularity or awareness of its used since platforms like Facebook, 'hatsApp and Instagram can 

Blogs are min-websites and are usually created or developed by people to share information unlike 
- 

Soc ial med ia can effectively build a network of people or users for academic libraries Malhan and 
Shivrama, 20 12  and  its products and services can be easily marketed duka, 2 0 1 5  .  Del ic ious is 
mostly used in Middle East and India Kumar, 2 0 1 5  and it is for tagging, and searching for 
bookmarked websites, hence, it 's less uti l izat ion in university l ibraries in Nigeria. The intense use of 
Facebook could be t ied to its use for connecting to friends, ability to eas i ly exchange information, or 
media. One can easily join groups and group interactions, discussions , through this platform. 
Y ouTube is relevant in sharing videos, photos or commenting on user submissions on an idea or 
video .  In accordance with Kumar 2 0 1 5  ,  Facebook is a popular social networking site used by 
students, librarian friendly. 

the trends in the use of more convenient means of communication . The extent of use of socia l 
media in Table 7 presents a variety of reasons on their availability, acceptability, awareness on their 
importance and library managerial adoption of innovation and technology . Facebook, Twitter, 
WhatsApp, YouTube, SMS, Lindkedln have gain w ider popularity and utilisation for activ ities 
outs ide libraries hence, their higher adoption by the younger generation and librarians .  Its 
incorporation in university libraries is now dependent on how much expertise , advancement and 
acceptance l ibrary management has for soc ia l  med ia .  This is in l ine with the assert ions of Co l l ins  and 

uan-Haase, 20 12  and 20 14 ;  Stv i l la and Gibradze, 2 0 1 7  and Howard et al .  2 0 1 8  on the importance of 
socia l media in academic libraries . This w i l l  eventually translate to its use for marketing the library .  
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Table 5: Virtual methods of service delivery available for use 

libraries Service Virtual mode of service delivery 

Table 4: Conventional methods of service delivery available for use in the libraries 

Service Conventional mode of service delivery 

S /N  Library services offered by libraries Percent % 

1 Library materials recommendation 1 2  1 6  

2  Document delivery 1 5  20 

3 Reference service 72 95 

4 Outreach service 1 8  24 

5 Prompt notification of library development 32 42 
E 

6 Notification of OPAC addictions 8 1 1 

7 Notification of institutional repository update 1 5  20 

8 Notification of arrival of new library resources 23 30 

9 Image/photos service 34 45 

10 Library orientation 29 38  

1 1  Library education 66 89 
.  

12 Translation 22 29 

13 Charging and discharging of library materials 36 47 

(N  76 
' 
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*Criterion mean = 

extent, ME 4 - 3 . 5  =  moderate extent 2 . 5 - 3 . 4 9  ,  L E =  low extent 1 . 5  - 2 . 4 9  ,  N E =  no extent 

1 . 4 9 - 1 . 0 .  

Table 7 :  Use of social media for marketing library products, resources and services 

S N  Social edia HE ME LE NE ean SD Remark 

1 Facebook 34 1 6  1 8  8  3 .00 1 . 0 5  Moderate 

2 Twitter 1 2  22 28 1 4  2.42 0.96 Low 

3 MySpace 0 6 1 6  54 1 . 3 7  0.62 o extent 

4 YouTube 1 1 26 29 1 0  2 . 5 1  0 .89 Low 

5 Research Gate 7 1 8  42 9 2 .30  0 .80 Low 

6 RSS 5 1 6  3 8  1 7  2 . 1 1  0 . 83  Low 

7 Del ic ious 3 1  1  29 33 1 . 7 8  0 .84 Low 

8 Wikis  4 1 8  1 4  40 1 . 8 1  0 .97 Low 

9 Blogging 1 3  23 1 8  22 2 .36  1 . 09  Low 

1 0  Instagram 8 1 6  35 1 7  2 . 1 9  0 . 9 1  Low 

1 1 SlideShare 1 8  33 1 6  9  2 .79 0.94 Moderate 

1 2  Online Groups/forums 27 1 9  30 0 2.96 0 .87 Moderate 

1 3  Flickr/Picassa 1 1 1 8  32 1 5  2 .33  0 .95  Low 

1 4  Linked In 26 3 1  1 8  1  3 .07  0 .79 Moderate 

1 5  Orkut 0 1 2  1 2  52 1 . 47  0 .76 No extent 

1 6  IM {Instant Messaging 23 28 1 6  9  2 . 86  0 .98 Moderate 

1 7  Short Message Service 1 8  34 22 2 2 .89 0 .79 Moderate 
d 

1 8  Social Bookmarking/user tagging 8 1 2  25 3 1  1 . 9 6  0 .99 Low 

1 9  
Mob i le  interfaces/online pub l ic 

1 3  1 6  25 22 2.26 1 . 0 6  Low 
Catalogues 

.. 

20 Mob i le col lections and database 2 1 5  25 34 1 . 8 0  0 . 84  Low 

21 WhatsApp 38  1 2  1 8  8  3 . 05  1 . 0 8  Moderate 
- - 1 . 3 6  0.48 No extent 

22 Pinterest 0 0 27 49 

Low 
[Weighted 2.31 0.89 

Extent 





Table 9: Fre uenc for use of social media for service delive 

S/N Social edia Daily 
Once/thrice Once/th rice 

[Mean 
weekly 

Never SD Remark 
monthly 

Page 
1 Facebook 8 1 4  45 9 2.28 0 . 8 1  

Once/twice 

1 6  monthly 

2 Twitter 0 26 1 1 39 1 .83 0 . 9 1  
Once/twice 

monthly 

3 MySpace 0 1 7  33 26 1 .88 0 .75  
Once/twice 

monthly 
- 

4 You Tube 0 1 9  23 34 1 .79 0 . 85  
Once/twice 

monthly 
d  

Research Gate 0 38  1 8  20 0 . 8 5  
Once/twice 

5 2.24 
monthly 

6 RSS 1 2  4  22 38  1 .87 1 . 0 8  
Once/twice 

monthly 

7 Delic ious 0 5 4 67 1 . 1 8  0 . 5 3  Never 

8 Wikis 0 0 3 8  3 8  1 .50 0 . 5 0  
Once/twice 

monthly 

Blogging 6 14  1 7  39 0 .99 
Once/twice 

9 1 .82 
monthly 

10 Instagram 0 27 43 6 0 .60 
Once/twice 

2.28 
monthly 

Sl ideShare 30 0 . 9 1  
Once/twice 

1 1  4  1 6  26 1 .92 
monthly 

Onl ine 0 .68  
Twice/Thrice 

12 
Groups/forums 

3 37 3 1  5  2.50 
weekly 

- - 

13 Flickr/Picassa 0 0 1 9  57 1 .25 0.44 Never 

Linkedln 2.62 0 .95  
Once/twice 

14 1 3  33 27 3 
monthly 

15 Orkut 0 0 9 67 1 . 1 1  0  2 2  Never . ) .  

IM 'Instant 0 .74 
Once/twice 

16 0 l  l  2 1  44 1 .57 
Messaging monthly 

Short Message 0.74 
Once/twice 

17 0 34 29 1 3  2.28 
Service monthly 

Socia l  Once/tw ice 
0 . 8 8  18 Bookmarking/ 0 23 1 6  37 1 .82  

monthly 
•  

user tagging 

Mob i l e  Once/twice 
0 . 69  

19 interfaces/online 0 9 26 4 1  1 .58  
monthly 

pub l i c  catalogues 

20 
Mob i le  co l lections 

0 0 34 42 1 .45  0 . 50  Never 
and database 

21  
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